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DISPLAY ADVERTISING

Target Package 1 (300x600, 300x250, 728x90 & 320x50 ROS, MassLive) $8 CPM
Target Package 2 (300x600, 300x250, 728x90 & 320x50 Geo Targeting, MassLive) | $10 CPM
Target Package 3 (300x600, 300x250, 728x90 & 320x50 Geo + Audience, $12 CPM
MassLive)
Target Package 4 (300x600, 300x250, 728x90 & 320x50 Geo + Audience, $12 CPM
MassLive with Extended Reach option)
Display Remessaging $5 CPM
Premium Geo-Fencing (Mobile Lat/Long Targeting) Standard: $12 CPM/$2000 minimum
Age Restricted: $25 CPM/$4000 minimum
Weather Trigger Targeting +$2 CPM
HOMEPAGE HIGH IMPACT RATES Full Audience Statewide 1 DMA (Springdfield & Boston)
Adhesion Units: 970x90, 320x50, 728x90 $3,000 $2,500 $2,000
Takeover: Rectangle 1, 2, 3 + Static Billboard 970x250 +
970x90 Adhesion Unit (desktop) AND Rectangle 1, 2,3,4 $4,000 $3,500 $3,000
+ 320x50 Adhesion Unit (mobile)

A LA CARTE RATES

Leaderboard, Rectangle, Mobile Leaderboard, Half Page $10 (Geo) or $12 CPM (Geo + Behaviorial or Contextual Audience)

Billboard 970x250 $12 CPM

Fixed Leaderboard $1,200 Flat (Home or News Page), $800 (Sports), $600 (Ent)

InStory Video Ads $18 CPM (Geo +/or Audience)

Creative or Site Remessaging $5 CPM
Social Display $16 CPM (Geo + Audience), $14 CPM (Geo Only)
Native Display $12 CPM

Co-Branded Social - Masslive Facebook $750 Per Post

E-NEWSLETTER PRICING

Real Deals - Exclusive $1,200; with Contest $1,500*

Custom Contesting Package See marketing for estimate**

$500 additional

Facebook Add-on for Contesting

* Real Deals is a MassLive newsletter that is published ‘as sold’. The email is MassLive branded with a basic template that can be customized by the advertiser
(including copy and image). Real Deal emails with contest will include “enter to win” button that clicks to a custom contest template hosted by MassLive.

** Custom Contesting Packages can include Real Deals email with contest , promotional impressions on Masslive.com, article containing the contest form,
roadblock-branded ads on the article, custom url, and additional custom articles announcing the winner. All packages are custom-built and require Marketing
approval.

TARGETED EMAIL MARKETING

STANDARD CANNABIS*

25,001 - 49,999 $40 CPM 10K - 19,999 $80 CPM

50K - 250K $30 CPM 20K - 49,999 $70 CPM

250,001 - 400K $26 CPM 50K - 99,999 $68 CPM

400,001 - 500K $24 CPM 100K - 249,999 $66 CPM

500,001 - 750K $20 CPM 250K - 499,999 $64 CPM
500K - 999,999 $62 CPM
1,000,000 + ASK YOUR AE

*PLUS $100 creative fee. Discounts are available for 3 or more deployments to the same audience.

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed.
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VIDEO SOLUTIONS
Video Advertising

In-Story Video on MassLive.com

$18 CPM

Non-High Impact Units w/ Responsive Rich Media/Video

$15 CPM

YouTube TrueView Video

$1,500 minimum per month, estimate required

OTT/CTV Video

$30 CPM, $2500/month minimum

Pre-Roll Video

Estimate required

Native Video Click Out Ads

$16 CPM

Dynamic Video (Hoot)

$499 per month

Video Advertising - Montage Video

15 $330

:30 $450

:60 $510

Video Production > | Request Quote

CONTENT MARKETING SOLUTIONS

Sponsor Content Articles

Native Sponsor Article $750 each
Native In-Stream Ad Unit (MassLive.com) $15 CPM
Native In-Stream Ad Unit (Extended Reach) $24 CPM

SOCIAL MEDIA RATES

Paid Social Solutions

Paid Social - Facebook, Instagram

$1,000/month minimum spend
Lead Gen $2,000 minimum per month

Paid Social - Snapchat, LinkedIn, Twitter, Pinterest

$2000/month minimum spend, estimate required

Paid Social Solutions require a 3 month minimum commitment

RESPONSIVE WEBSITES

Responsive Website Set Up $200
Responsive Website (hosting and maintenance) $1,840 per year*
Responsive Website Transfer Fee $200

Responsive Website Hourly Charge

$99 per hour; as needed

Website Build

Contact WebDev via BSF for a custom quote

*If cancelled/transferred before 12 months, client is responsible for remaining monthly charges.
NOTE: available add-ons can affect the monthly fee i.e calendar plug-ins
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ADDITIONAL SOLUTIONS

Solution

Pricing

Search Engine Optimization

$1,500 minimum per month; estimate required

SEO Comprehensive Site Audit

$3,000 per month

Search Engine Marketing

$650 minimum per month, call tracking extra; estimate

required

SEM Call Tracking

$25 per month

Dynamic Number Replacement for call tracking

$25 per month

Reverse Proxy Site (if DNR is not possible)

$25 per month

Editable Landing Page

$1,200

SMS MARKETING

Total Subscribers Monthly Cost Messaging Volume Included
0 - 5,000 $4,750 100,000

5,001 - 10,000 $9,000 200,000

10,001 - 20,000 $16,000 400,000

20,001 - 30,000 $21,000 600,000

30,001 - 40,000 $26,000 800,000

40,001 - 50,000 $30,000 1,000,000

50,001 - 75,000 $37,500 1,500,000

75,001 - 100,000 $45,000 2,000,000

100,001+ Custom Custom

TERMS & CONDITIONS

1. Orders for all advertising units purchased
by advertiser (“Advertiser”) or its agent
("Agent”) on MassLive LLC's (“Publisher”)
website currently located at [www.masslive
com] (“Website”), on its owned or operated
applications (“Apps”), and/or on its other me-
dia/platforms (including, but not limited to,
email), are non-cancellable. In the event that
(a) Advertiser uses or pays for less advertising
than that specified herein or the Advertiser or
Agency otherwise breaches the terms of this
Agreement, or (b) if at any time Publisher in
its reasonable judgment determines that Ad-
vertiser is not likely to have published the total
amount of advertising specified herein during
the term of this Agreement, any rate discount
will be retroactively nullified and Advertiser
and Agency will be charged the difference
between the rates charged and the rates ap-
plicable for the volume of space actually used
and paid for, in accordance with Publisher’s
applicable rate schedules (“short-rate”). In
such event, Advertiser and Agency must re-
imburse Publisher for the short-rate within ten
(10) days of Publisher’s invoice therefor and
Advertiser will thereafter pay for advertising
at the open rate or at the newly-determined
rate(s) (as applicable).

2. Advertiser and Agency shall pay for such
advertising at the rates set forth in this Agree-
ment (if specified herein) or Publisher’s rate
card applicable at the time of the publication
of the advertising. Volume discounts and
Agency discounts are net rates. No other dis-
counts apply.

3. Payment for advertising shall be made
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upon receipt of invoice. All advertising pro-
duction fees (if any) shall be billed and are
immediately due in full within the first month
of the ad campaign. Failure of Advertiser and
its Agency, if there is one, to comply with this
requirement shall, at the option of Publisher,
be considered a breach of this Agreement. If
payment is made by Agency, allowable com-
missions may be deducted. If any bill is not
paid by its due date, commissions shall be
deemed not earned and the gross amount of
the bill shall be paid in full. Publisher may, at its
option, require cash with order or otherwise
change the payment terms at any time.

4. Advertiser and Agency, if there be one,
each agrees to be jointly and severally liable
for the payment of all bills and charges in-
curred. Advertiser authorizes Publisher, at its
election, to tender any bill to Agency, and such
tender shall constitute notice to Advertiser of
the bill and shall in no way impair the joint and
several liability of Advertiser and Agency. Pay-
ment by Advertiser to Agency shall not dis-
charge Advertiser’s liability to Publisher. The
rights of Publisher shall in no way be affected
by any dispute or claim as between Advertiser
and Agency. Advertiser confirms that it has
appointed Agency, if one is specified, to be its
authorized representative with respect to all
matters relating to advertising placed on Ad-
vertiser’s behalf with the understanding that
Agency may be paid a commission.

5. Advertiser and its Agency, if there be one,
represent and warrant that: (i) Advertiser’s
websites, mobile sites, applications, landing
pages and/or similar services that are (A)

associated with advertising purchased here-
under and/or (B) created by Publisher on be-
half of Advertiser hereunder shall contain all
necessary consumer disclosures required by
applicable federal, state and local laws, rules
and regulations, including, but not limited to, a
conspicuous link to a clear, accurate, and up-
to-date Privacy Policy that: (a) discloses (1)
the usage of third party technology; (2) the
participation of third party service providers;
and (3) the data collection and usage by such
service providers and from such third party
technology; and (b) complies with all appli-
cable privacy laws, rules and regulations; (ii)
it will not merge personally identifiable infor-
mation with information previously collected
as non-personally identifiable without robust
notice of, and the end-user’s prior affirmation
(i.e., "opt-in”) consent to, that merger; (iii)
there is nothing in any advertisement or other
material (including but not limited to software
and/or product samples) provided by Adver-
tiser or Agency, or in any material to which the
advertisement or other material links or refers,
that violates any personal or proprietary right
of any third party (including, but not limited
to, copyright, trademark, patent, service mark,
misappropriation, unfair competition, trade
secret, privacy publicity rights, etc.), consti-
tutes false advertising, is harmful, or violates
any law or governmental regulation; (iv) none
of the advertisements or other materials pro-
vided to Publisher for display on its Websites
or Apps cause the download or delivery of
any software application, executable code,
any virus or malicious or social engineering
(e.g., phishing) code or features; and (v) it
will not conduct or undertake, or authorize
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any third party to conduct or undertake, any
unlawful or improper actions in connection
with the Websites or Apps, including, but not
limited to, generating automated, fraudulent
or otherwise invalid clicks or impressions on
Publisher’'s Websites or Apps. As part of the
consideration to induce Publisher to publish,
distribute, display, perform or transmit (collec-
tively referred to herein as “Publish” or “Pub-
lished” or “Publishing”) such advertisement,
Advertiser and its Agency, if there be one,
each agrees to jointly and severally defend, in-
demnify and hold harmless Publisher, its affil-
iates, employees, and representatives against
all liability, loss, damage and expense of any
nature, including but not limited to attorneys’
fees, arising out of (a) the Publishing of any
advertisement submitted by or on behalf of
the Advertiser regardless of whether Publish-
er participated in the creation of such adver-
tisement, or the linkage of any advertisement
to any other material, or the loss, theft, use,
or misuse of any credit or debit card or other
payment, financial, or personal information;
(b) any violation of the CAN-SPAM Act or
other laws relating to Advertiser’s advertise-
ments, including, but not limited to, commer-
cial messages e-mailed on Advertiser’s behalf
by Publisher; (c) the products and/or services
promoted, sold, presented and/or contained
in Advertiser’s advertisements (including, but
not limited to, product samples); (d) a breach
or alleged breach of its covenants, warranties
and obligations under these advertising con-
tract terms and conditions; and (e) any mate-
rial, content, software and/or technology pro-
vided by or on behalf of Advertiser or Agency
to Publisher hereunder.

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed.



6. Advertiser shall have the right to revoke its
agency at any time during the period of this
Agreement effective upon receipt by Publish-
er of notice in writing; in such event, Publisher
may, at its option, terminate this Agreement. If
Advertiser shall designate another agent Pub-
lisher may, at its option, recognize such agent
upon receipt of an agreement by said agent
to be bound by the terms of this Agreement
and to become liable for the payment of all
bills due and to become due under this Agree-
ment.

7. Publisher reserves the right, at its abso-
lute discretion and at any time, to cancel any
advertising or reject any advertising copy,
whether or not the same has already been
acknowledged and/or previously Published,
including but not limited to for reasons relat-
ing to the contents of the advertisement or
any technology associated with the adver-
tisement. In the event of such cancellation
or rejection by Publisher, advertising already
run shall be paid for at the rate that would
apply if the entire order were Published and
no short rate will apply. The rejection of copy
by the Publisher shall require Advertiser and/
or Agency to supply new copy acceptable to
the Publisher. Advertisements that simulate or
resemble, or otherwise might not be distinct
from, editorial content must be clearly labeled
“ADVERTISEMENT” or any other label as de-
termined by Publisher at the top of the adver-
tisement, and Publisher may, in its sole discre-
tion, so label such material and/or otherwise
distinguish the style and/or presentation of
such material. Such advertisements must ap-
pear in a different typeface than that used for
Publisher’s editorial material.

8. Publisher, at its option, may terminate this
Agreement for the breach of any of the terms
hereof, it being specifically understood with-
out limitation that failure on the part of either
Advertiser or Agency to pay each bill on or
before its due date shall constitute a breach.
Should Publisher terminate this Agreement,
all charges incurred together with short-rate
charges shall be immediately due and pay-
able. Furthermore, in the event Advertiser or
Agency breaches this Agreement, Publisher
may decide to exercise its right to (a) cancel
its recognition of Agency, thereby causing
Agency to lose claim to commission for any
future advertising placed with Publisher on
behalf of Advertiser or any other client, and/
or (b) refuse to publish any or all of Advertis-
er’s advertising. The following sections herein
shall survive any termination or expiration of
this Agreement: 1, 3, 4,5, 8,9,11,12,13,15, 16, 17,
18,19, 20, 21, 22, 24, 25, and 26

9. Any bill tendered by Publisher shall be
conclusive as to the correctness of the item
or items therein set forth and shall constitute
an account stated unless written objection is
made thereto within ten days from the ren-
dering thereof. In addition, unless otherwise
agreed on the cover page of this Agreement,
all impressions and/or other measurements of
ads hereunder shall be solely based on Pub-
lisher’s calculations.

10. This Agreement may not be assigned by
Advertiser or Agency without the prior writ-
ten consent of Publisher, and any assignment
without such consent shall be null and void.
Advertiser or Agency may not use any space
for the advertisement either directly or indi-
rectly of any business organization, enterprise,
product, or service other than that for which
the advertising space is provided by Publisher,
nor may Advertiser or Agency authorize any
others to use any advertising space.

1. Orders containing terms, rates or condi-
tions or specifying positions, facings, editori-
al adjacencies or other requirements may be
accepted but such terms, rates, conditions or
specifications are not binding unless Publisher
has specifically agreed to them in writing.
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12. In the event of a suspension of publica-
tion of Publisher’s Website and/or Apps due
to strike, accident, fire, flood, computer or
software/ network malfunction, congestion,
repair, Internet outages or any other cause or
contingencies beyond the control of Publisher,
it is understood and agreed that such suspen-
sion shall not invalidate this contract, but a)
will give Publisher the option to cancel this
Agreement, or if Publisher does not do so, b)
upon resumption of publication this contract
shall be continued and no liability for damages
shall be incurred by the Publisher by reason of
such suspension.

13. Interest will accrue at a rate of one and
one-half percent (1.5%) per month (or such
other maximum amount as is permissible by
law) on all past due balances. If it becomes
necessary to place with an attorney for collec-
tion any claim for funds due under the terms
of this Agreement, then Advertiser and Agen-
cy agree to pay to Publisher the reasonable
attorneys’ fees arising from such collection.

14. If during the period of this Agreement
Publisher revises its advertising rates, Adver-
tiser and Agency agree to be bound by such
rates provided Publisher gives at least thirty
(30) days’ notice of such increase. However, in
such event Advertiser may elect not to place
any further advertisements after the effective
date of the increase, and if no space is used
after the effective date of the increase, no
short rate will be charged on space used prior
to such increase.

15. Publisher does not guarantee any given
level of circulation or readership. In addition,
Publisher makes no guarantee or represen-
tation as to the quantity and quality of visits,
impressions, circulation, or other usage of
its Website or Apps or of the advertisement,
or as to the use of any particular tracking or
information-gathering devices, unless Pub-
lisher expressly agrees otherwise in writing.
In addition, all impressions and/or other mea-
surements of advertisements for Publisher’s
Websites and Apps shall be based solely on
Publisher’s calculations for its Websites and
Apps. To the extent Publisher fails to provide
Advertiser/Agency with any guaranteed im-
pressions on its Website or Apps (if expressly
agreed to by Publisher in writing), Publisher
will provide as a sole remedy a makegood, by
extending the order beyond the contracted
advertising flight period until the remainder
of the guaranteed impressions are delivered.
For the purpose of clarification, Advertisers/
Agencies that request a special billing sched-
ule or an upfront bill will not receive refunds/
adjustments in the case of under delivery of
guaranteed impressions (if applicable).

16. Publisher’s sole liability (and Advertiser’s
and Agent’s sole remedy) for errors and/or
omissions by Publisher in published advertise-
ments (including, but not limited to, failure to
publish an advertisement) shall be to provide
Advertiser a credit for the actual space of the
error or omission (in no event shall such credit
exceed the total amount paid to Publisher for
the applicable advertisement), and Publisher
shall have no liability unless the error or omis-
sion is brought to Publisher’s attention no later
than 5 working days after the advertisement is
first Published. However, if a copy of the ad-
vertisement was provided to or reviewed by
Advertiser, Publisher shall have no liability. IN
NO EVENT SHALL PUBLISHER BE LIABLE TO
ADVERTISER, AGENCY OR ANY OTHER PAR-
TIES FOR ANY ADVERTISING CREATIVE OR
PRINTING COSTS, ADMINISTRATIVE COSTS,
CONSEQUENTIAL DAMAGES AND/OR ANY
FURTHER DAMAGES OF ANY KIND ARISING
FROM THIS AGREEMENT OR ANY BREACH
THEREOF, INCLUDING BUT NOT LIMITED
TO INDIRECT, INCIDENTAL, PUNITIVE, EX-
EMPLARY OR SPECIAL DAMAGES OR LOST
PROFITS, BUSINESS INTERRUPTION, LOSS
OF INFORMATION AND THE LIKE.

17. Failure by Publisher to enforce any provi-
sion of this Agreement shall not be considered
a waiver of such provision. Unless inconsistent
with the express terms of this Agreement, all
orders are subject to the terms of Publisher’s
applicable rate card. Advertiser and Agency
acknowledge receipt of a copy of said rate
card.

18. Advertiser and Agency recognize that the
copyright in any advertisements created by
Publisher is owned by Publisher. Unless oth-
erwise mutually agreed upon by the parties
in writing, Publisher shall also own all rights,
title and interest in all websites, landing pages
and/or other products created by Publisher
for Advertiser/Agency hereunder. Advertiser
and/or Agency shall not use any advertise-
ments, landing pages, websites or other prod-
ucts created by Publisher hereunder for any
other purpose, including but not limited to, in
any other publication, website and/or on any
other platform without Publisher’s prior writ-
ten approval in each instance. As to all other
advertisements, Advertiser and Agency agree
that Publisher has the non-exclusive right, for
the full term of copyright, by itself or through
third parties, to republish, retransmit, re-per-
form, redistribute or otherwise re-use any
advertisements submitted hereunder in any
form in which the advertisements may be
Published or used (in any media now in exis-
tence or hereafter developed) in whole or in
any part, whether or not combined with mate-
rial of others. The Advertiser/Agency acknowl-
edges and agrees that any material submitted
by Advertiser/Agency may be included in an
electronic database of published pages from
the Website and Apps and are acceptable as
proof of publication for the purpose of pay-
ment of invoices.

19. This Agreement will be construed in ac-
cordance with the laws of the Commonwealth
of Massachusetts. Any action based on or
alleging a breach of this Agreement must
be commenced in a state or federal court in
Springfield, Massachusetts; and the parties
hereby consent to the exclusive jurisdiction
of such courts in connection with this Agree-
ment.

20. Advertiser and Agency understand that
advertisements and/or other commercial mes-
sages sent on its behalf by Publisher via elec-
tronic mail may be governed by federal, state
and local laws, rules and regulations, including
without limitation the Controlling the Assault
of Non-Solicited Pornography and Marketing
Act of 2003 and any acts related thereto, and
including the interpretation thereof by the
FTC or other governmental authorities (col-
lectively, the “CAN-SPAM Act”) and state “Do
Not E-mail” registries. Advertiser and Agency
agree to comply with all such applicable laws,
rules and regulations. Without limiting the
generality of the foregoing, Advertiser and
Agency shall fulfill all obligations of a “Sender”
as defined in the CAN-SPAM Act, and comply
with Publisher’s policies intended to comply
therewith.

21. All data collected by Publisher, Advertis-
er and/or any third party in connection with
this Agreement shall be exclusively owned by
Publisher, and not used or disclosed by Adver-
tiser/Agency without Publisher’s prior written
approval in each instance.

22. The titles and logos of the Publisher’s
Website and Apps are registered trademarks
and/or trademarks protected under common
laws. Neither the titles nor the logos may be
used without the express written permission
of Publisher.

23. This Agreement may be executed by
Advertiser/Agency by manual, facsimile or
scanned PDF signatures (or by clicking “ac-
cept” or similar terminology online), and in any
number of counterparts, each of which will be
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deemed an original and all which together will
constitute one and the same instrument.

24. PUBLISHER DISCLAIMS ALL WARRAN-
TIES AND/OR GUARANTEES, EXPRESS OR
IMPLIED, INCLUDING, BUT NOT LIMITED
TO, WARRANTIES FOR NONINFRINGE-
MENT, ACCURACY, AVAILABILITY, UPTIME,
MERCHANTABILITY AND/OR FITNESS FOR
ANY PARTICULAR PURPOSE HEREUNDER
IN CONNECTION WITH THE DISPLAY, PER-
FORMANCE AND TRANSMISSION OF AD-
VERTISEMENTS IN PUBLISHER'S WEBSITES
AND APPS AND IN CONNECTION WITH THE
CREATION OF WEBSITES, LANDING PAG-
ES, APPS AND/OR SIMILAR PRODUCTS OR
PLATFORMS FOR ADVERTISER/AGENCY
HEREUNDER. Advertiser and Agency ac-
knowledge that third parties other than Pub-
lisher may generate automated, fraudulent
or otherwise invalid/improper impressions,
conversions, inquiries, clicks or other actions
on Advertiser’'s advertisements displayed on
Publisher's Websites and/or Apps. As be-
tween Advertiser and Publisher, Advertiser
accepts the risk of any such improper actions.
Advertiser’s exclusive remedy for such sus-
pected improper actions is for Advertiser to
request a refund relating to its impacted ad-
vertisements in the form of advertising credits
on the applicable Website or App within thirty
(30) days from the end of the calendar month
in which such advertisement is initially dis-
played on the applicable Website or App. Any
advertising credit refunds in connection with
the Advertiser’s aforementioned requests are
within the sole discretion of Publisher.

25. To the extent Advertiser and/or Agency
collects or obtains data from the Website
and/or App, whether collected or received via
an advertising unit, widget, pixel tag, cookie,
clear gif, HTML, web beacon, script or other
data collection process, including without lim-
itation “clickstream” or “traffic pattern” data,
or data that otherwise relates to usage of the
applicable Website, App, user behavior and/
or analytics, Advertiser and/or Agency is sub-
ject to the then-current version of Publisher’s
Third Party Data Collection Policy, which is
incorporated herein by reference (a copy of
which is located at the following URL: http:/
www.advancedigital.com/third_party_data/
and/or available upon request). In addition, to
the extent Advertiser and/or Agency provides
any such data, or any names, postal address-
es, email addresses, telephone numbers or
other personally identifiable data to Publisher
for any purpose, Advertiser and/or Agency
represents and warrants that it has all rights,
consents and permission necessary to transfer
such data, and for Publisher to use such data,
for the purposes contemplated by the parties.

26. The foregoing terms shall govern the re-
lationship between Publisher and Advertiser
and Agency. Publisher has not made any rep-
resentations to Advertiser or Agency that are
not contained herein. Unless expressly agreed
to in writing signed by someone authorized
at or above the Director level of Publisher, no
other terms and conditions in insertion orders,
contracts, click-through terms and conditions,
copy instruction, letters, or otherwise will be
binding on Publisher. All advertising agree-
ments and similar terms must be signed by
someone authorized at or above the Director
level of Publisher. Publisher will not be bound
to any advertising agreements or similar
terms unless someone authorized at or above
the Director level of Publisher has signed
such agreements/terms. Any other Publisher
personnel (including, but not limited to, Sales
Representatives) are not authorized to sign
this advertising agreement or otherwise bind
Publisher.

Prohibited Items and Services

It is the responsibility of both the seller and
the buyer to ensure that the items or services



listed for sale and bought by users are
appropriate for sale under all applicable
laws and regulations. You may not sell the
following items or services under any cir-
cumstances:

1. Any item or service that is harmful to
minors, obscene, or otherwise objection-
able.

2. lllegal or restricted weapons and relat-
ed accessories, including the following

+ Firearms and firearm accessories, in-
cluding ammunition, scopes, and silencers
(Note: MasslLive.com and its affiliate The
Republican allows the posting of antique
firearms made before 1898 and replicas
of antique firearms that have matchlock,
flintlock, percussion cap or similar ignition
systems, subject to removal in MassLive.
com and its affiliate The Republican’s dis-
cretion. All other firearms are prohibited.)
* Switchblade knives.

* Any concealed weapon.

* Any explosive device.

» Martial arts weapons.

3. Cigarettes, illegal drugs, drug para-
phernalia (including items to grow, man-
ufacture, or distribute the same), prescrip-
tion drugs, and medical devices, including
any medical device that requires fitting by
a certified practitioner or licensed seller.

4. Any item that violates any U.S. export
law or regulation, including any items
subject to the terms of the U.S. embar-
goes against Afghanistan, Cuba, Iran, Iraq,
Libya, North Korea, Serbia (former Yugo-
slavia), Sudan, and any other embargoed
country.
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5. Anyitem that infringes the rights of a third
party, including items that violate copyrights,
trademarks, publicity, or privacy rights of third
parties. Examples include, but are not limited
to:

« Unauthorized copies of software, music, vid-
eo games, movies, photos, o other media.

« Bootleg recordings of concerts, movies, or
other performances.

« Sale of back-up copies of software.

6. Any item that is counterfeit or stolen, in-
cluding items that are:

« “Replicas,” "knock-offs,” in the same “style”
as, or “fake” versions of a name brand product.
« Counterfeit, or for the purpose of producing
counterfeit, currency, stamps, or government
identification.

« Inauthentic sports collectibles, celebrity au-
tographs, or otherwise inauthentic versions of
memorabilia or other items with inauthentic
signatures.

« Any item for gaining unauthorized entry to
a place or vehicle including lock-picking de-
vices, vehicle master keys, and other devices.

7. Any item that promotes, glorifies, or is
directly associated with groups or individuals
known principally for hateful or violent po-
sitions or acts, such as Nazis or the Ku Klux
Klan. Official government-issue stamps and
coins are not prohibited under this policy. Ex-
pressive media, such as books and films, may
be subject to more permissive standards as
determined by MassLive.com and its affiliate
The Republican in its discretion

8. Any animal items that are subject to
regulations or laws for the protection of live
animals, including endangered species and
domesticated animals, as well as any prod-

ucts made from or including any parts of
an animal protected by law or regulation.
(Please note: Pets may be offered for sale
on MassLive.com and its affiliate The Re-
publican Classifieds.)

9. Any item that has been the subject of a
product recall by the U.S. Consumer Prod-
uct Safety Commission, other government
agency, or product manufacturer.

10. Any item used for hacking, intercepting,
jamming, descrambling, or otherwise ob-
taining unauthorized access to wire, elec-
tronic, or other types of communications.

11. Bodies, body parts, bodily fluids. For
example: cadavers, organs, “clean” urine for
drug tests, sperm, eggs, blood, breast milk.

12. Fireworks, explosives, or any hazardous
material or restricted chemical.

13. Materials that could combine to create
an explosive devise.

14. Government-issued identification doc-
uments, whether authentic or counterfeit
(e.g., fake IDs for age verification, fake
government credentials, passports, green
cards, birth certificates), police badges or
insignia, and any other law enforcement
items (e.g., FBI identification cards, badges,
uniforms, flashing lights/sirens, etc.) gen-
erally restricted for sale under federal and
state law.

15. Stocks and securities.
16. Gambling items (lottery tickets, sweep-

stakes, pyramid schemes, grab bags, raffles,
slot machines, etc.).
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17. Individual contracts for services, and
any item that is non-transferable.

18. Event tickets sold for prices that are in
violation of the laws or regulations of the
event venue.

19. Non-packaged food items and other
food or beverage items sold in a manner
inconsistent with federal, state, or local
regulations.

20. Any used goods not appropriate for
resale for safety, health, or other reasons,
including any clothing items that have not
been appropriately cleaned (e.g., used un-
derwear).

21. Any items that are “adult oriented” in
nature or marketed in an objectionable
manner, as determined in MassLive.com
and its affiliate The Republican's sole dis-
cretion.

22. Any other item or service that violates
any applicable federal, state, or local law
or regulation or which MassLive.com and
its affiliate The Republican determines,
in their sole discretion, is inappropriate
for sale through the services provided by
MassLive.com and its affiliate The Re-
publican.



